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RETAIL SALES REVENUE 
 

source: NMMA 
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2014 UNIT SALES GROWTH  
SINCE RECESSION 
 

source: SSI 
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GROWTH IN 2015 
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UU..SS..  HHOOUUSSIINNGG  SSTTAARRTTSS  VV..  BBOOAATT  
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Source: U.S. Census Bureau, SSI 
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GLOBAL ECONOMY 

Source: JP Morgan 
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AGING BOATER 

Source: Info-Link 

Headwinds 
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STAGNANT MIDDLE CLASS 

Source: EPI 
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21 

RISING STUDENT DEBT 

Source: NY Fed Consumer Credit Panel/Equifax 
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Job Growth 

Low gas prices 

Product Innovation 

Diversify Targets 

GROWTH DRIVERS 
Opportunity 



All data presented today can be found in the following publications. 
NMMA 2014 Recreational Boating Statistical Abstract 

NMMA Data Dashboard  

Vicky Yu  -  vyu@nmma.org  -   312.946.6261 



The	  Difference	  Between	  Guessing	  and	  KNOWING	  

State	  of	  the	  Industry	  

August	  20,	  2015	  
	  



The	  Difference	  Between	  Guessing	  and	  KNOWING	  

	  
New	  boat	  sales	  growth	  in	  the	  mid	  to	  high	  single	  digits	  in	  line	  with	  expecta�ons	  



The	  Difference	  Between	  Guessing	  and	  KNOWING	  

Seeing	  con�nued	  weakness	  in	  the	  15’	  –	  19’	  category	  



The	  Difference	  Between	  Guessing	  and	  KNOWING	  

Weakness	  is	  more	  pronounced	  among	  small	  fiberglass	  boats	  



The	  Difference	  Between	  Guessing	  and	  KNOWING	  
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The	  Difference	  Between	  Guessing	  and	  KNOWING	  

Value	  Buyers	  Prior	  Boat	  Ownership	  and	  Propulsion	  
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The	  Difference	  Between	  Guessing	  and	  KNOWING	  

Con�nued	  strength	  in	  Saltwater	  Fishing	  boats	  



The	  Difference	  Between	  Guessing	  and	  KNOWING	  

A�er	  years	  of	  driving	  growth,	  Pontoon	  boats	  sales	  appear	  to	  be	  
slowing	  somewhat	  



The	  Difference	  Between	  Guessing	  and	  KNOWING	  

While	  s�ll	  up	  YOY	  in	  most	  states,	  growth	  has	  moderated	  in	  a	  number	  of	  
key	  states	  and	  a	  few	  states	  have	  shown	  small	  declines	  



The	  Difference	  Between	  Guessing	  and	  KNOWING	  

The	  Pontoon	  distribu�on	  channel	  is	  clear	  for	  the	  �me	  being	  
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Marine Dealership Trends 
YTD Averages 

May 2015 
compared to  

May 2014 

July 2015 
compared to  

July 2014 
New Boat Sales +15.1% +16.4% 
Used Boat Sales +13.9% +0.7% 

New Boat Inventory +17.9% +16.9% 
Used Boat Inventory -0.5% -8.5% 

Total Spending +7.7% +11.1% 

Net Profit +45.7% +25.8% 



Fulfilling. Success. 

©  2015 Spader Business Management, Inc. All rights reserved. 



Fulfilling. Success. 

©  2015 Spader Business Management, Inc. All rights reserved. 



Fulfilling. Success. 

©  2015 Spader Business Management, Inc. All rights reserved. 



Fulfilling. Success. 

©  2015 Spader Business Management, Inc. All rights reserved. 



Fulfilling. Success. 

©  2015 Spader Business Management, Inc. All rights reserved. 



© 2015 Spader Business Management, Inc. All rights reserved. 

Thank you 

800.772.3377 
www.spader.com 
info@spader.com 



Questions?	  

BoatingIndustry.com/Webinars 


